
Children’s Harbor Media Policies 

 

Interested in having a media presence at a Children’s Harbor event or activity?  

• Media representatives and photographers must contact the Children’s Harbor Marketing 
and Communications spokesperson, Lauren Marino, for assistance in obtaining 
interviews and/or photographs of patients, employees and areas of the Children’s Harbor 
Family Center.  

• Hospital policies require that a hospital representative, or Children’s Harbor proxy, 
accompany news personnel any time they are on hospital grounds. 
Media representatives must inform Lauren Marino of how many people they will be 
bringing with them, and what kind of coverage they plan on obtaining.  

The following activities require a signed media release from the patient:  

• Taking photographs (either video or stills) of patients.  
• Media interviews with patients. 
• In general, if the patient is a minor, permission for any of these activities must be 

obtained from a parent or the legal representative. 

Photographs/Interviews/Videotaping by the Media  

No photographs, audio/video recordings or interviews of patients may be taken within the facility 
or on hospital property without the patient’s prior written consent, or the written permission of a 
parent or legal representative.  

The release form should be obtained through Lauren Marino, Allie Hendrix, Chloe Bahruth, or 
Carrie Cooksey. Even with permission, news media representatives should use good judgment 
when airing images or printing photographs of patients who are ill or injured. Deceased or 
unconscious patients are not to be photographed UNDER ANY CIRCUMSTANCE, regardless of 
whether they are in the hospital or on hospital property.  

 

Beneficiary Event: (Third Party Event)  
Generally, Children’s Harbor welcomes the opportunity to be the financial beneficiary of the 
events wholly conducted by other organizations and groups on the following conditions:  

• The association with the sponsoring organization does not negatively impact the image 
and reputation of Children’s Harbor.  

• The event will be promoted and operated in an ethical and professional manner.  
• Children’s Harbor is not at financial risk.  
• Substantial Children’s Harbor time or support is not required.  
• This event will not conflict with fundraising plans and efforts already in place.  

 



Social Media  

Content for social media posts by the Media should be approved by Lauren Marino or Allie 
Hendrix before posting. Media should tag the appropriate social handles (@ChildrensHarbor) 
when posting about Children’s Harbor. 

 

Contacts 

Lauren Marino, Director of Marketing 

laurenmarino@childrensharbor.com  

205.807.5778 

 

Allie Hendrix, Marketing and Events Coordinator 

alliehendrix@childrensharbor.com 

334.300.8019 

 

 

 

Chloe Bahruth, Events and Business Development Coordinator  

Chloebahruth@children’sharbor.com  

909-964-5709 

 

 

Carrie Cooksey, Activities Coordinator at the Harbor Family Center  

carrie.cooksey@childrensal.org  

Direct: 205.638.5946   

Main: 205.638.6123 
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