
  
 

Fundraising Guidelines:  
• Children’s Harbor may not be represented as an event sponsor but rather as the beneficiary of 

the event.  
• All promotional materials must clearly state the percentage of proceeds that will benefit Children’s 

Harbor.  
• All promotional material for the event should list Children’s Harbor as the beneficiary and not the 

host of the event. Example: “…“local non-profit organization, Children’s Harbor…” 
• The use of Children’s Harbor logo must undergo approval from the Marketing Team. This includes 

flyers, posters, brochures, social media posts, etc. The request to use the organization’s name 
and logo should be included in the Event Proposal Form.  

• Any promotion of the event must avoid statement or appearance of Children’s Harbor endorsing 
any product, firm, organization, individual, or service.  

• Children’s Harbor should receive a list of targeted sponsors for the event before they are 
approached to minimize overlap with other Children’s Harbor events and/or fundraising 
campaigns that may be underway.  
 

What We Need From You:  
*Please send ASAP so we can help promote the event, preferably at least one month in advance 
(except for the follow up).  

• The company or group's logo if available in EPS or PNG format (preferably on a transparent 
background). JPG format is also an option. 

• Horizontal and vertical pictures to use to promote the event. Know the image may be 
clipped/cropped to fit the various mediums. 

o Typical specs for social are 1920x1080, 1080x1920, or 1:1 ratio. 
o Images should be at least 300 DPI (dots per inch) at the final size in the layout. 
o Images which include text should be 400 DPI at the final size in the layout. 

• Calendar Listing Content: 
o Date 
o Time 
o Location 
o % of sales 
o Brief description of event  

• QR Code if applicable 
• News Release 
• Social Media Links:  

o The address (URL) for all the Third-Party social pages.  
• Follow-up: 

o Links and screenshots of all the social media promotional content for the event should be 
emailed post-event with an updated news release, if applicable. 

o Story and/or news release will be posted on the Children's Harbor website after the 
event.  


